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Introduction & Takeaways for Today

• My purpose, my WHY

• Procedures I use to build creative self
promo campaigns

• Examples of a few Successful Self-Promos

• How this process translates to 
better client interactions

• Travel with my son, Lines in the water
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Get Your Creative On

How do you see our
industry?

What 
Holds
You 

Back?
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Periodic Chart
Exploring Marketing Chemistry
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Finding Inspiration

www.theidioms.com/#titl
e

“An idiom is a phrase or expression that typically presents a figurative, non-literal meaning attached to the phrase; 
but some phrases become figurative idioms while retaining the literal meaning of the phrase. Categorized 
as formulaic language, an idiom's figurative meaning is different from the literal meaning” US alone, 25M+ 

Idiomatic Expressions

“When Pigs Fly”
Something that will never happen

“Other Side of the Coin”
The opposite aspect, contrasting arguments

“Hit the Sack”
Go to Bed

“Bury Head In The Sand”
Hide from the truth

“Rain Check’
An offer that might be taken up later
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https://en.wikipedia.org/wiki/Phrase
https://en.wikipedia.org/wiki/Literal_and_figurative_language
https://en.wikipedia.org/wiki/Meaning_(linguistic)
https://en.wikipedia.org/wiki/Formulaic_speech
https://en.wikipedia.org/wiki/Literal_and_figurative_language


Finding Inspiration
Mind Mapping

https://lucidspark.com/
https://miro.com/aq/ps/mind-map-software
https://www.mindmanager.com/en/pages/mind-mapping

Mind Mapping Links
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R&D Ad’s for Ideas 

What concepts could you 

come away with viewing this 

advertisement? 

Theme
Bottle
Tagline
Surroundings

Finding Inspiration
Magazines, ADs, Billboards
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Finding Inspiration
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Journalize Your Ideas!
Marketing 

Journal©

Journalizing helps you archive your 
ideas, in one location, one place to pool 
your concepts, and thoughts to use in 
the future to stimulate your creative 

juices! 

Marketing Journal© developed by Cliff Quicksell Associates, available at
https://www.quicksellspeaks.com/si/981426989/ed-100-journal/marketing-journal
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Be a kid again!
Birth to age 6 _____% of your ideas
are deemed innovative and creative

“Creativity is the process of challenging accepted ideas 
and ways of doing things in order to find 

new solutions or concepts” George Boulden

What is…
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Identify The Challenges 

Prospecting to New Clients
• Look at historical and predictive data 

Engaging with Existing Client
• A-E Listed clients
• How do we stay connected?
• Frequency, Assets…

Reactivating to Dormant Clients
• Identify the top A/B types
• Identify why they left, who should we target?
• Is there commonality in the reason? 

Where Do You?
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After Identifying the challenge…Building a Campaign

Step 1 - Idea – Theme, Art, Design 

Concepts

Step 2 - Define the strategy
Step 3 - Create KPI’s 
Step 4 - Execute
Step 5 - Measure

“Building a Self-Promo Campaign from the Ground-Up©” 2023 Cliff Quicksell Associates



The Process, Defining the IDEA

Communications
• Questions
• Prospective Vendors
• Vendor Notes
• Meeting Comments
• Time Assessment 

Discovery
• Identify

• Background/Challenge/Opportunity

• Target Audience
• Key Benefits
• Communication Strategy
• Timeline, work backwards
• Budget
• Key Metrics

Get a copy of my Discovery Brief at
https://www.quicksellspeaks.com/resource-documents.htm
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The Plan/Strategy Steps

▪ Determine Your Purpose
▪ Determine your Goals
▪ What Problem(s) do You Solve?
▪ Timeline(s)
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Building a Campaign
Measuring KPI’s & Results

▪ What Does Success Look Like?
▪ What Happens of You Fail?
▪ What Will You Do?
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Components to Consider

Print

Distribution

Packaging

Theme

Product
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“Company Branding” Campaign
Paul & Stephanie Zafarana
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Case History – “2nd Isn’t Last”

Challenge: Prospecting Clients who have no interest
Concept: Identify prospects, when they say not 

interested, acknowledge and send piece, follow up
Strategy: Build a proactive marketing touchpoint

to acknowledge and engage prospects
Outcome: Case history supporting the effectiveness 
of the campaign. Unless they say NO, it’s still a 
maybe
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Develop Creative Ideas…

When a BETTER IDEA comes 
along for you clients,

don’t let it end up in the TRASH!
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Expand Your Ideas and Become

“REMARKABLE”
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“A Boomerang That Doesn’t Come Back”
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Case History Event Planning Calendar

Challenge: With Current & New Clients, 
creating a proactive touchpoint

Concept: Identified most salespeople are reactive by
nature, create an interactive tool to work behind
the scene to create ideas and solutions 

Strategy: Build a proactive marketing touchpoint
to engage with client, existing 
and new to determine all 
upcoming events from the 
clients.  Saves the client, time,
money, and lowers stress.

Outcome: Example with 
Craig Pierce, and the law firm
account
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Case History - 3
Challenge: Prospecting Clients who have no interest
Concept: Identify prospects, when they say not 
interested, acknowledge and send piece, follow up

Strategy: Build a proactive marketing touchpoint
to acknowledge and engage prospects

Outcome:
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Case History - 4
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Challenge: During COVID19, there was a need

to connect & engage with existing top-tier clients.

Concept: Create a theme-driven online program &

L.T.C. providing engaging relevant content

Strategy: Invite the top-tier 78 A/B client 

and prospects to solidify connections & sales

Outcome: 100% of the invited guests attended,

within the ensuing 3 months, $275K was generated
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Lastly…
Follow UP, Review, Tweak, Repeat

Did we succeed with 
defining the following?

The
Challenge

The
Right

Audience

The 
Proper

Solution

The
Correct 

KPI’s 

The
Correct 

Follow-Up
Strategy 
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Conclusions

• You need to believe that you CAN be and ARE 
creative
• Be open to the possibilities
• Get paid for your creativity
• Change your mindset
• Measure every marketing program, tweak & rework
• Drive your solutions through questioning
• Be consistent with your marketing efforts
• Be passionate about what you do

Comments & Questions
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What Questions Can I answer?

Cliff QUICKSELL, MASI, MAS+

President & CEO ~ Cliff Quicksell Associates

Author of: 30 Seconds to Greatness Blog 

301-717-0615 
cliff@QuicksellSpeaks.com
www.QuicksellSpeaks.com
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FEEDBACK is CRITICAL
The ASI Show wants your feedback! Please 

fill out your paper form, or enter your ratings 
in the app, or by using the QR code or URL 

at the bottom of the form: 

SurveyMonkey.com/r/FW2023

mailto:cliff@QuicksellSpeaks.com
http://www.quicksellspeaks.com/
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